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Abstract 

Mission and vision statements are important definitions and descriptions that would reflect 
the primary reasons, values, goals and priorities of a business or an organization in management 
theory and applications. 

A well-designed mission and vision statements are essential for formulating, implementing 
and evaluating business strategies. In light of mission and vision statements organizations set their 
competitive strategies, desired position, and relationships with stakeholders and act in this way. 

This study has focused on the importance of mission and vision statements in information 
center that is a "center designed specifically for storing, processing, and retrieving information for 
dissemination at regular intervals, on demand or selectively, according to express needs of users 
such as archives and libraries.  Often times, vision and mission statements are perceived as the 
practices that would be used only in private sector. Most of the public organizations, including 
information centers, haven’t developed or given much importance to these statements. Therefore, 
current study aims to analyze mission and vision statements of information centers in Turkey, 
Japan, Colombia, India, Tunisia and U.S.A. Also it examines whether the statements of these 
organizations refer to up-to-dated or not.  

Literature about mission and vision statements has been given in the study. In the other part 
of the study mission and vision statements of information centers in Turkey, Japan, Colombia, 
India, Tunisia and U.S.A have comprised by the scale that was developed by Pearce and David 
(1987). Also it considered that cultural heritage and accessibility to be in the mission statement 
criteria of information centers. Vision statements has analyzed by the definition that was done by 
Ülgen and Mirze (2010).   

Introduction 

Vision and mission are key elements of an organization’s strategy. For profit businesses and 
non-profit organizations are expected to have mission and vision statements. These statements 
should be approved by the board of directors and should be communicated across their staff, 
volunteers, members and other stakeholders. These statements identify directions, purposes, the 
basic aims, characteristics, and values of businesses and organizations.  

Information centers, such as archives and libraries, are organizations that people use to find 
information. This information can be in different formats as letters, reports, notes, memos, 
photographs, audio and video recordings, films, and other primary sources. The purpose of 
information centers is not only to manage the creation of documents but to exploit the information 
held in records efficiently. Information centers aim to manage a fully functional records service 
unless it has an archival dimension, which safeguards and makes accessible those records to be 
permanently preserved.  As a result, mission and vision statements should convey the purpose of 
the information centers and the means by which that purpose will be accomplished. These 
statements should also include the ultimate aims of the information centers within the confines of 
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the parent organization, and thus, provide a unity of direction for managers, the shared expectations 
of employees, and convey to managers and clients exactly what the information centers provides 
and represents. 

The similarities as well as the differences between mission statements and vision statements 
are slight. The mission statement is more purpose directed and strategic and it inspires employees 
to meet specific expectations in order to arrive at the same goals. Mission statements are over 
arching and apply to the entire organization, business, or information centers.  The vision statement 
aligns itself with the corporate mission statement and, at the same time, provides a direction by which 
employees will strive within their work units to meet the corporate goals and ultimately, the 
corporate mission. 

Therefore, vision and mission statements are critical expressions reflecting organizational 
identity of information centers and they should be expressed in the organizations or official 
websites. This study is also motivated by the fact that evaluating the mission-vision statements of 
information centers with their organizational web sites. It also aims to emphasize the importance of 
mission and vision statements of information centers. 115 official web sites were checked for 
analyzing. But most of them haven’t mission-vision statements and some of them were only in 
mother language and haven’t and English option. So this study only was under debate web sites of 
Turkey, Japan, Colombia, India, Tunisia and U.S.A.’s National Archives.  

 Vision Statement 
The vision statements have been used in vary disciplines with different meanings. It was 

used since 1990 in business literature as a “view of the future”. Vision is an intangible concept so 
its meaning is still unknown by academics and managers. 

The vision statements set out what the organization wants to accomplish. They should be 
tempted for employees, customers and shareholders for long-term and should inspire members, 
staff and supporters.  Also, they describe how the organization wants to be seen by others. Vision is 
a guide that shows how the future might be and how it should be (Pat, 2001: 82).  Vision is a long-
term view that outlines what the organization wants to be, or how it wants the world in which it 
operates to be. Thus, vision statements of organizations should emphasize a unique characteristic of 
the organization that differentiates it from others, and take all future activities planned for the 
internal and external environment of the organization into consideration (Özdem, 2011: 1889). 
Vision statements demonstrate what the future looks like, show an open way in making decisions 
and give the initiative to people for changing conditions. According to Eren (2002: 12) a strong 
vision statement must be original for every leader and manager, requires the detection of whole 
activities, gain value by sharing, gives direction to strategy, gives information about the 
qualification of innovation, creative, risk-taking, participation of strategists. Vision statements 
reflect a long-term view of the business and concentrate on its future.  

A well-defined and effective vision statement has three components. They are mission, 
goals and objectives and values. According to Ülgen and Mirze (2010: 181), mission is the reason 
for being of an organization and is formulated to give it a direction and provide it with a meaning. 
Goals and objectives refer to what the organization aims to achieve, and values state what is 
important for managers and employees alike in reaching these goals.  

Figure 1 Components of Vision 

 
Source: Hayri Ülgen and S. Kadri Mirze (2010). İşletmelerde Stratejik Yönetim; 5th Edition; Beta Basım 

Yayım; İstanbul; p. 182. 



The vision statement articulates the future of the organization that it serves. The vision 
statement, when compared with the current reality of the organization or the community, implies 
the work still needs to be accomplished. In this way, it lends credibility and motivation to the 
mission statement. 

Mission Statement 
Mission statement defines the organization's purpose, primary objectives. It shows the why 

the organizations exists and what it want to do. Its prime function is to define the key measure or 
measures of the organization's success. Mission statement is a cause of the existence of an 
organization and it defines the core objective of organization’s asset. It is also specific to 
organization as vision and typically describes what the organization does to achieve its vision. 
While the vision statement is often expressed as a dream or ideal, the mission statement helps 
clarify the practical aspects of what the organization will actually do. 

Mission statements often include aims of an organization, organization's primary 
stakeholders, how the organization provides value to these stakeholders, for example, by offering 
specific types of products and/or services, a declaration of an organization's sole main purpose. A 
mission statement answers the question of "Why do we exist?" On the other hand, vision statement 
outlines what the organization wants to be or how it wants the world in which it operates to be (i.e., 
an "idealized" view of the world).  

According to Kotler and his friends (1996), a mission statement acts as the 'invisible hand' 
that guides people within the organization so that they can work independently and yet collectively 
to achieve desired levels of organization performance (Carolyn, 1997: 269). 

Various academics have studied mission and vision statements and seem to converge on 
some common themes that a typical and effective mission statement includes or should include. 
These themes can be seen on Table I 

Table- 1 Common Mission Themes 
Overriding purpose of the organization Johnson et al., 2008; Sufi and Lyons 2003; Want,1986; Karami, 2001; 

Rarick and Vitton, 1995 
Basic beliefs, philosophies, tenets, principles, 
values, aspirations of the organization 

Fred 1996; Campbell and Tawadey, 1992;Pearce, 1982; Want, 1986; 
Ackoff, 1996; Raynor, 1998; Baetz and Bart, 1996 

Defining organizations’ customers Abell1980; Pearce, 1982; Fred 1996;Campbell and Tawadey, 1992 
Organization’s scope and boundaries in 
terms of products, markets and geography 

Johnson 2008; McGinins 1981; Pearce, 1982; Campbell and Tawadey, 
1992; Fred,1996; David 1993; Baetz and Bart, 1996 

Organization’s commitment to financial and 
economic objectives 

Pearce, 1982; Want, 1986; Fred, 1996, Baetz and Bart, 1996 

Organization’s commitment to long term 
survival and growth 

Campbell and Tawadey, 1992; Fred, 1996; O’Gorman and Doran,1999 

Organization’s identity, distinctive 
capabilities and basis for competitive 
advantage 

Johnson et al. 2008; Lynch, 2000; Pearce, 1982; McGinnis, 1981; 
Ackoff, 1986, Want, 1986; Baetz and Bart, 1996 

How the organization aims to create value 
for stakeholders including shareholders, 
employees, customers etc 

Johnson et al.,2008; Abell, 1980; Ackoff, 1986, McGinnis, 1981; 
Campbell and Tawadey, 1992; Baetz and Bart, 1996 O‟Gorman and 
Doran,1999 

Source: Darbi, W. P. K. (2012) .Of Mission and Vision Statements and Their Potential Impact on Employee Behavior 
and Attitudes: The Case of A Public But Profit-Oriented Tertiary Institution. International Journal of Business and 
Social Science Vol. 3 No. 14 [Special Issue – July 2012] 

According to Drucker (1973), mission statements are an essential building block of the 
strategic management process, a business is not defined by its name, statutes or articles of 
incorporation, it is defined by its mission - only a clear definition of the mission and purpose is the 
organization able to achieve clear and realistic business objectives (Carolyn, 1997: 270). The 
mission statement itself should be clear and concise, but it needs to be supported by a fuller policy 
document setting out the mandate, aims and objectives of the organization in more detail. 

Mission statements include three meta-components. These are a vision and a statement of 
goals; a statement of mission and a self-definition; and an organization’s philosophy and values 
(Braun et. al, 2012: 431). And also the mission statement must define critical factors for successful 
achievement of this strategic intent, and the role of internal stakeholders in the achievement of 



these objectives and goals. Bart et al. (2001) found that mission statements could positively affect 
employee behaviors which had a direct effect on firm financial performance and this could only 
happen when internal policies/programs are derived from the statement (Darbi, 2012: 97). 

Vision and Mission Statements of Information Centers 
Information centers are usually non-profit organizations that supply to edit, save, present 

and continuously provide access to information or dissemination at regular intervals, on demand or 
selectively, according to express needs of users who are constituent information society. 
Information centers allow creation of new information and knowledge from the saved information 
and present the knowledge and materials to the people according to their needs. Information centers 
are one of the important axes of the transformation to the information society because they supply 
the development of information society. Information centers participate in a certain social mission 
and act in accordance to a given set of values (Fernández-Molina, 2000: 1).  

Also information centers are bridges between past and today with their stored information 
that is in a condensed form that may be card files, on film, on punched cards, or on tape (Murdock 
and Brophy: 347). Because of their role within society, they are very critical cultural organizations 
for public and nations, they must have effective mission and vision statements to define and 
articulate maintaining trust and loyalty among the stakeholders, creating and ensuring positive 
attitudes and perceptions (Bartkus et al., 2006: 93). The mission statement should convey the 
purpose and the means by which that purpose will be accomplished. The mission statement should 
also include the ultimate aims of the information centers within the confines of the parent 
organization, and thus, provide a unity of direction for managers, the shared expectations of 
employees, and convey to clients exactly what the library provides and represents. Mission and 
vision statements should be accessible on the corporate web site. According to Germain (1997), a 
defined mission and all relevant information to meet this mission make a web site great.  

Universities, colleges, libraries, archives, some other public institutions could be considered 
as information centers. But in this study, libraries, archives, documentation-information centers are 
used as information centers. 

Research of the Study 
Aims of the Study 

Mission and vision statements are very important to reflect the identity of an organization to 
all stakeholders. In the management literature there are a lot of studies about mission and vision 
statements. But most of them are relevant to business; there is not a study about the importance of 
mission and vision of information centers. Also, the importance of information centers is increasing 
day by day because today’s people want to learn everything in a very short time, most of 
information centers are public organizations, so they must define themselves professionally and 
they should have clearly articulated mission and vision statements. This study aims to fill this gap 
in the literature about this issue and analyze mission and vision statements of information centers in 
selected countries. 

The Sample of the Study 
This study analyzes the mission and vision statements of information centers that are called 

as national archives. Official web sites are visited for collecting data and mission and vision 
statements are surveyed.  Organizational web sites of public organizations must supply same 
functionality to older, disable, with low level of education etc. without operating system, hardware 
and software (Kaygisiz, 2011: 78). Also they must include basic contact information, values, 
products/services information, company information, company history, company strategy, code of 
ethics, objectives, mission, vision, employees, stock market value, sales etc.-, media center, client 
services and career menu (Hwang et al., 2003: 11; Sweeney, 2006: 5; Acosta and Cerdan, 2008: 78; 
Llopis et al. 2009: 174). 

115 web sites of national information centers were surveyed for analyzing of this study. But 
most of them in mother language and there is no English option and also some of them haven’t a 
defined mission-vision statement. So only six web sites of national archives had surveyed for 
analyze.  



National Archives of Tunisia web site was analyzed for Arab Countries, but there are no 
accessible and understandable web sites for other Africa countries. For Asia-Pacific Region, 
National Archives of India and National Archives of Japan web sites were analyzed. The web sites 
ACP Countries (Africa, Caribbean and Pacific Group of States that are signatures of Lome 
Convention with European Economic Community) Turkey, Japan, Colombia, India, Tunisia and 
U.S.A. are in their mother language so they were not analyzed. Turkish National Archives was 
analyzed for Europe while National Archives of Colombia was selected for Latin America and 
USA National Archives and Records Administration is studied for North America. 

Method 
According to aims of this study mission and vision statements of information centers have 

been in different continents and have different cultures. 
The literature given above identifies the components of mission and vision statements. 

Pearce and David (1987) developed a scale for identifying the components of effective mission 
statements. Most of the studies used or referred to this scale. These components are detailed in 
Table 2. 

Table -2 Components of a Mission Statement 
Component Questions need to be answered 
Customers Who are the organization’s customers? 
Products / Services What are the organization’s major products and services? 
Location / Markets Where does the organization compete? 
Technology Is technology a primary concern for the organization? 
Concern for Survival, Growth 
and Profitability 

Is the organization committed to economic objectives? 

Philosophy What are the basic beliefs, values, aspirations, and philosophical priorities of the 
firm? 

Self-concept What is the organization’s distinctive competence or major competitive advantage? 
Concern for Public Image Is the organization responsive to social, community and environmental concerns? 
Concern for Employees Are employees considered to be a valuable asset of the organization? 

Source: John A. Pearce and Fred R. David (1987). “Corporate Mission Statements: The Bottom Line”. Academy of 
Management Executive. 1 (2), pp. 109–116. 

This study focuses on the information centers only. The mission of information centers is 
different from the business and for profit operations because their positions are very critical for 
moving cultural information or knowledge into the future.  

 
Component Explanations  
Customers Individuals, institutions and organizations that will benefit from information centers 
Products / Services All kinds of document that are published by information centers, reproduction, 

utilization and existing services that are available the information center building or 
via the Internet, services that provides long-term access. 

Location / Markets national / international region that information centers has been 
Technology existing technology investments for customers, products / services and technology 

applications that can adapt to changing technologies, customer expectations.  
Concern for Survival, Growth 
and Profitability 

The number of documents within their digitization and accessibility rates 

Philosophy basic beliefs, values, aspirations, and philosophical priorities of the information 
center 

Self-concept The core competence of the information center and the the powerful aspects against 
others.   

Concern for Public Image Responsibilities for community as well as their and their main tasks. 
Concern for Employees Applications for all of employees 

 
They must be accessible to every citizen and from every location everyday. National 

Archives as information centers must have an aim for collecting, preserving and providing nonstop 
access to cultural heritage which often do them by digitizing their collections. The mission 
statement of information centers must include these three criteria; cultural heritage, and nonstop 
access. These criteria are shown in Table-3 below. 



Table-3 Specific Mission Components of Information Centers 
Component Questions need to be answered 
Cultural Heritage What are we doing for moving past to future? 
Nonstop Access Is all people access information from every location of world at every time? 

 
The vision has three main components that are given in the literature and also these are 

usually used in business literature. So the vision statements of information centers are analyzed 
with these components below: 

Table- 4 Components of a Vision Statement 
Component Questions need to be answered 
Mission What is our business, what it wants to be? 
Goals and Objectives What is to be accomplished by when if the company is to attain its mission? 
Values How managers and employees should conduct themselves, how they should do 

business and what kind of organization they should build to achieve the mission? 
 
The Mission and Vision Statements of Turkish National Archives 

The mission-vision statements can be accessed from corporate web site *1. It is in Turkish 
and there is no other language option. 

Mission: To offer modern, fast and reliable archiving service that is accordance with the provisions 
of legislation aimed at total quality management, based on customer satisfaction and adopts with 
continuously improvement approach for this principle 
Vision: To be a model and leader organization between regional and world archives. 

Table 5 Evaluation of Mission-Vision Statements of Turkish National Archives 
Components Yes No 
Customers X  
Products / Services X  
Location / Markets  X 
Technology   X 
Concern for Survival, Growth and Profitability X  
Philosophy X  
Self-concept  X 
Concern for Public Image  X 
Concern for Employees  X 
Cultural Heritage  X 
Nonstop Access  X 
Mission  X 
Goals and Objectives X  
Values  X 

Mission-and vision statements of Turkish National archive are presented an ideal length but 
only consist of only three components of an ideal mission statement as seen in Table-5. There isn’t 
any expression about cultural heritage, digitizing or accessibility. The mission-vision statements get 
involved as an independent link in web site that is a nice point. 

The Mission and Vision Statements of National Archives of India 
The mission-vision statements can be retrieved from organizational web site2. It is in English and 
there is no other language option. 

Mission: To encourage the Scientific Management, Administration and Conservation of records all 
over the country; to foster close relations between archivists and archival institutions both at the 
national and international levels, to encourage greater liberalization of access to archival holdings; 
to help in developing greater professionalism and a scientific temper among creators, custodians 
and users of records for proper care and use of our documentary heritage. 

1 www.devletarsivleri.gov.tr 
2 www.devletarsivleri.gov.tr 
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Vision: To help in spreading a feeling of national pride in our documentary cultural heritage and 
ensuring its preservation for the posterity3. 

Table 6 Evaluation of Mission-Vision Statements of National Archives of India 
Components Yes No 
Customers X  
Products / Services X  
Location / Markets X  
Technology  X 
Concern for Survival, Growth and Profitability X  
Philosophy X  
Self-concept X  
Concern for Public Image X  
Concern for Employees  X 
Cultural Heritage X  
Nonstop Access X  
Mission X  
Goals and Objectives X  
Values X  

The mission of National Archives of India has 8 components of an ideal mission statement. 
It also has expression about heritage and accessibility. It hasn’t any emphasis about employees. 

The Mission and Vision Statements of National Archives of Tunisia 
Mission: Safeguard the national archival heritage; watch over the making, preservation, 
organization and proper use of all archival funds related to the state, local organizations, institutions 
and public enterprises, and private bodies responsible for the administration of a public service and 
civil servants; collect, preserve and communicate all archival sources available abroad and thought 
relevant to Tunisia. 
Vision: There isn’t a clearly defined vision statement at the official web site4. 

Table  7 Evaluation of Mission-Vision Statements of National Archives of Tunisia 
Components Yes No 
Customers  X 
Products / Services  X 
Location / Markets  X 
Technology  X 
Concern for Survival, Growth and Profitability  X 
Philosophy  X 
Self-concept  X 
Concern for Public Image X  
Concern for Employees  X 
Cultural Heritage X  
Nonstop Access X  
Mission  X 
Goals and Objectives  X 
Values  X 

As seen from Table-7 the mission statement of National Archives of Tunisia does not have 
an effective mission statement and it does not have a vision statement. 

The Mission and Vision Statements of the U.S. National Archives and Records 
Administration 
Mission: The National Archives and Records Administration serves American democracy by 
safeguarding and preserving the records of our Government, ensuring that the people can discover, 
use, and learn from this documentary heritage. We ensure continuing access to the essential 
documentation of the rights of American citizens and the actions of their government. We support 

3 http://nationalarchives.nic.in  
4 http://www.archives.nat.tn/ 

                                                 



democracy, promote civic education, and facilitate historical understanding of our national 
experience. 

Vision: As the nation’s record keeper, it is our vision that all Americans will understand the vital 
role records play in a democracy, and their own personal stake in the National Archives. Our 
holdings and diverse programs will be available to more people than ever before through modern 
technology and dynamic partnerships. The stories of our nation and our people are told in the 
records and artifacts cared for in NARA facilities around the country. We want all Americans to be 
inspired to explore the records of their country5. 

Table 8 USA National Archives and Records Administration 
Components Yes No 
Customers X  
Products / Services  X 
Location / Markets  X 
Technology  X 
Concern for Survival, Growth and Profitability  X 
Philosophy X  
Self-concept X  
Concern for Public Image X  
Concern for Employees  X 
Cultural Heritage X  
Nonstop Access  X 
Mission X  
Goals and Objectives X  
Values X  

Mission and vision statements can be shortened as one sentence or two but they are much 
extended. As seen Table-8, the expressions are about heritage, customers, accessibility and 
philosophy. 

The Mission and Vision Statements of the National Archives of Japan 
Mission: To contribute to the development of democracy and the realization of a high quality of 
life through the preservation and use of public archives as shared assets of the people 
Vision: For ensuring that governmental documents and records and the National Archives belong 
to everyone6. 

Table 9 Evaluation of Mission-Vision Statements of National Archives of Japan 
Components Yes No 
Customers X  
Products / Services  X 
Technology   X 
Location / Markets  X 
Technology  X 
Concern for Survival, Growth and Profitability  X 
Philosophy X  
Self-concept  X 
Concern for Public Image X  
Concern for Employees  X 
Cultural Heritage X  
Nonstop Access X  
Mission X  
Goals and Objectives X  
Values X  

 
 

5 http://www.archives.gov/about/info/mission.html 
6 http://www.archives.go.jp/ 

                                                 



The Mission and Vision Statements of National Archives of Colombia 
Mission: Formulate, direct and control the archiving policy; coordinate the National Archives 
System; retrieve, store and disseminate the country’s documentary heritage and the custodian; serve 
the community and ensure the principles, rights and constitutional duties. 
Vision: In 2019 our institution will be able to articulate, secure, distribute and expand the 
availability and access to all public records and heritage of the country, strengthening citizen 
participation and social control7. 

Table 10 Evaluation of Mission-Vision Statements of National Archives of Colombia 
Components Yes No 
Customers  X 
Products / Services  X 
Location / Markets  X 
Concern for Survival, Growth and 
Profitability 

X  

Philosophy X  
Self-concept X  
Concern for Public Image X  
Concern for Employees  X 
Cultural Heritage X  
Nonstop Access  X 
Mission X  
Goals and Objectives X  
Values  X 

 
Mission-vision statement of National Archive of Colombia is an ideal length but it only 

consist only five components of an ideal mission statement as seen at Table-10. There is an 
expression about cultural heritage. 

Results 

The information centers and archival institutions should have mission and vision statements, 
approved by the governing body or organization. The success of information centers’ procedures 
and applications can be measured by an effective mission and vision statements. In this study 115 
Information Centers’ web sites are checked to determine the mission-vision statements but 
unfortunately a great majority of them don’t have mission and vision statements. 

None of samples have any emphasis about employees. It is an important point because 
employees are the most valuable richness of organizations and mission statements should assimilate 
by employees. The customers of information centers are researchers, students, and persons that use 
these organizations for getting information and public. In this study sample organizations have 
expressions for their customers. 

The mission statement of the information centers should set out clearly the role of the 
organization in relation to the administration of organizational records, record keeping; saving and 
presenting archival heritage, and ensuring accessibility. To care for and protect the archival 
materials entrusted to it and to seek to ensure that these materials are preserved for public use for 
the present and the future should be primarily aim of information centers. 

Although the literature suggests that effective mission and vision statements need to have 
all the elements mentioned on the evaluation matrix, but the study shows information centers’ 
mission and vision statements did not apply these advices. 

Information centers should have compact technological investments for the information 
society for gaining functionality and meeting the information needs of community now and in the 
future. For this aim they should have a professional management mentality. As a result of this they 
should have well defined mission-vision statements to reflect corporate identity and aims to meet 
the information needs of digital people of information society.  

7 http://www.archivogeneral.gov.co 
                                                 



 According to result information centers, whose web sites were surveyed in this study, 
haven’t effective mission-vision statements for improving services and responsiveness to customers 
except India’s national Archives.  

The findings show that information centers haven’t gave importance to mission-vision 
statements. They should be aware of the mission and vision statements outline the role of them.  

As a result information centers have to adopt global change continually. They have to 
change old management habits; they need professional development in communication techniques, 
management, strategic planning, negotiation, motivation training, marketing, public relations, the 
nature and use of power, and other skills. 

References 

1. Bartkus, B., Myron G. and Bruce, M. (2006), “Mission Statement Quality and Financial 
Performance”, European Management Journal, Vol. 24, No. 1, pp. 86-94. 

2. Braun,S. , Wesche, J., S, Frey, D., Weısweıler, S. and Peus, C., (2012). “Effectiveness of 
mission statements in organizations – A review”, Journal of Management & Organization. 
(2012) 18(4), pp. 430–444. 

3. Çakmak, N. (2005), “Bilgi Merkezlerinin Yönetiminde “Balanced Scorecard (Bsc): Dengeli 
Kurumsal Karne” Yaklaşimi”, UNAK 24-25 Eylül, İstanbul.  

4. Carolyn. S. (1997), “The Question We Continue To Ask: How Do Organisations Define Their 
Mission?”, Journal of Marketing Practice.. Vol. 3, Iss. 4. 

5. Darbi, W. P. K. (2012) .”Of Mission and Vision Statements and Their Potential Impact on 
Employee Behaviour and Attitudes: The Case of A Public But Profit-Oriented Tertiary 
Institution”, International Journal of Business and Social Science Vol. 3 No. 14 [Special 
Issue – July 2012. 

6. Eren, E. (2002). “Stratejik Yönetim ve İşletme Politikası (6.Ed.).” İstanbul: Beta Yayınları. 
7. Fernández-Molina J. Carlos (2000). Ethical concerns and their place in the training of 

information professionals . Journal of Spanish Research on Information Science. Vol. I / Nr. 
2 
July-December 

8. Germain,M. Claire (1997). Matching Library Vision  with Institutional Mission: the Library as 
Web Author and Publisher.  AALL Spectrum  June . 

9. Karaman, A. (2006).”Vizyon Yönetimi”. İstanbul:IQ Yayıncılık. 
10. Kaygısız, E.G. , (2011). “Kamu Kurumları İnternet Siteleri Standartlarına göre Milli Eğitim 

Bakanlığı, Milli Kütüphane, İstanbul Belediyesi, Ankara Valiliği İnternet Sitelerinin Bilgi 
Sunma Etkinliklerinin Türkiye. Gov.tr ile Karşılaştırılması.” Bilgi, Ekonomi ve Yönetimi 
Kongresi.  23-25 Haziran 2011,  Sarajevo, Bosnia-Herzegovina. 

11. Llopis, J., Reyes, G. and Jose G. (2009), “ Identifying Corporate Managerial Topics with Web 
Pages”, International Journal of Social Sciences, Vol. 4, No. 3, pp. 172-179. 

12. Murdock, J.W.  and Brophy, C.A. “Comparison  of  the Functions of Libraries and Information 
Centers.https://www.ideals.illinois.edu/bitstream/handle/2142/6249/librarytrendsv14i3k_opt
.pdf?sequence=1. 

13. Özdem, G. (2011) '”An Analysis of the Mission and Vision Statements on the Strategic Plans of 
Higher Education Institutions”, Educational Sciences: Theory & Practice, 11W1,Autumn  

14. Pat, M. (2000), “Hayalleri Olanlar Asla Uyumaz”, İstanbul: Sistem Yayıncılık. 
15. Şimşek, M. Ş. (1998) “Yönetim ve Organizasyon (4.Ed.)”, Konya: Damla Yayınevi. 

 

http://www.ucm.es/info/multidoc/publicaciones/journal/pdf/ethical-concerns.pdf
http://www.ucm.es/info/multidoc/publicaciones/journal/pdf/ethical-concerns.pdf
https://www.ideals.illinois.edu/bitstream/handle/2142/6249/librarytrendsv14i3k_opt.pdf?sequence=1
https://www.ideals.illinois.edu/bitstream/handle/2142/6249/librarytrendsv14i3k_opt.pdf?sequence=1

	Analyzing the Mission and Vision Statements as Contributions to Information Society
	Sample of Information Centers (National Archives)
	Abstract
	Introduction
	Vision Statement
	Mission Statement
	Vision and Mission Statements of Information Centers
	The Sample of the Study
	Method
	The Mission and Vision Statements of National Archives of Tunisia
	Results
	References

